108 STAT. 4210 PUBLIC LAW {103!407£0GT. 22/1994 
Public Taw 103-407 


103d Congres 
An Act 
OGE 2297994 Re MANE pfoducerS and feederS of Sheen and importers of sheep 
d heep products 


develov. finance. and carrv out a nationallv coordinated 


heep 
ee le a, uct promotion, lear and information, and for 
other purposes. 


Re it npatieed by the Senate and House of 
fa) 


Renrese ative 
the United Stat 
ReBearch! and el 1. 


oe “be cited alfthe Sheep’ 

Promotion} Re ey het ay eee ne Beep 

7 USE 7101 note and Information Act of 1994¥. 

7USC 7101. | SEC.J2. FINDINGS AND DECLARATION OF POLICY. 
(a) FINDINGS/Gongress find§ that— 


(1) sheep and sheep products are 


important. aoods: 
the production of sheep and Sheep 


of America in Congress assembled, 


nroduct® nlav a 
sianificant role in the eCnomy of the TInited States in that 
sheen_and sheen nrodiucts are nroduced throudhout the Inited 
States and used hv milling of people throughout the United 
Htate and foreign countrie 

“ghe eep and Sheep products must be high 


aqualitv. readilv 
availahle handled nronerlv and marketed efficiently ta en8ure 
that consumers have an adequate sunnlv of sheen nroducts; 
the maintenance and expansion of 
existing markets 
and develonment of new marketS far Sheen and sheen nroducts 
are vital ta the welfare 2 heen nroducers and nersons_con- 
-orned with m ie ina. and nroducina sheen and shee 
g ducls as well as to the general economy o of 


nar Inited 
and neces§ary to ensure the ready 
availahilitv and 
efficient marketina_oaf sheen and Sheen nroducts: 
(5)\there exist eStablished State organizations 
egle a ally 
heen and sheep product promotion, reSearch, 
am eae sais 
consumer education programs that are 
ae to the 
efforts of nromoting the conSumption of Sheep 
oo sheep prod 


"i A). the cooperative development, 
ana int and 
imnlementati ae of a coordinated national 
nrodaram oaf 
and_sheen nredis ill nromotion) research, 
consumer information, 
education and industry information are 
necessarv ta maintain 
and eae existing market§ and develop new 
arkeTs 
heen and sheen nroduct® and 
(7) | sheen and sheep products move in 
interstate and foreign 
eae and sheep and sheep products that 
at move 
fe ch channel§ of commerce directly burden 


et affect inter- 


tate commerce in Sheep and sheep products. 


